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Abstract 

 

The purpose of this study was to investigate the Services Marketing Mix Factors (SMMF) affecting 

Consumers’ Selection of Fitness Services (CSFS) in Ubonratchathani Province. Data from a set of 335 

questionnaires of members of 9 fitness servicing agencies in Muang district, Ubonratchathani Province, and 
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quota and convenience random sampling, were applied. All statistics were used: frequency, percentage, and 

mean.  Research results were as follows: 1) Customers’ behaviors – most of them used the fitness services at 

agencies locating near home or resting places, average 1-2 hours once a time in duration of 18.01 –19.00 pm, 

and 3-4 times a week. Also, most of them were as fitness members in term of 3 months type; 2) As a result of 

the SMMF affecting the CSFS, the highest aspect for customers’ decision making on the fitness using was 

fitness products, and following by price, personnel, physical presentations, marketing promotion, place, and 

process, respectively; and 3) Problems of fitness using –problem in the highest level was inadequacy of 

exercise instruments for users, following by malfunctioning exercise instruments, and no price reduction in the 

membership system.     
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